Super Bowl Commercial Bingo

The goal of almost all commercials is to convince you to think
more highly of a brand. The grid below lists some of the
messages or themes commercials use to try to influence us.
When you see a commercial that uses one of the
messages/themes below, write the name of the brand in the
corresponding box. 1 box per commercial. Win by marking 5
boxes in a row (vertical, horizontal, or diagonal).
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